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Abstract:
First, Yothasamu et al (2018) stated The promotion of the benefits of milk prompted children to exceed the 
recommended milk consumption of 400ml per day. Balanced information on moderation in milk drinking was
absent.
By using qualitative and synthesis methods, the paper shows children’s ability to deal with information is limited 
and prevents them from making decisions based on a plurality of dimensions as adults do.
So our study shows When we’re building a brand for kids, the most obvious and important goal is to focus on the 
kids. But remember — it's not just about the kids, but their parents too. We also present Marketing mix 4P in the 
paper and pointed Children's branding and bright colors go hand in hand
Moreover, this study presents Consumer protection Law 2010 and amendment pointed Vulnerable consumers under 
this Act include: Children in accordance with the law on children.
Keywords: marketing strategy, milk products, children, protecting consumers as children, vulnerable consumers, 
consumer protection law 
JEL: K10, K15, M21

1. Introduction
Breast milk is the best source of nutrition a mother can give her baby. Nutritionists all encourage mothers to give 
their babies breast milk for the first 6 months of life. After this period is the time the baby needs to add more 
nutrients so that the body can develop in the most comprehensive way. Baby formula was born to meet those needs
Breast milk is not always enough for the baby. But parents must use products specifically for newborn babies to add 
essential nutrients. Help your baby gain weight and develop the healthiest nervous system.
Mothers (choosing milk) must be no stranger to Friso's milk products that provide essential nutrients not only for the 
mother but also for the baby. In particular, children from the age of 2 who begin to have awareness will be curious 
about the world around them. However, at this age, the baby's immune system is not yet fully developed. Weak 
resistance will easily lead to health problems when in contact with surrounding objects that carry many potential 
pathogens.
In addition, children can be considered as passive subjects, vulnerable and in need of protection; on the other hand, 
they can be depicted as a sort of heroic figures, provided with the power of making unique and original meanings 
out of every piece of culture. Like adults, children can be at once active and passive. Accordingly, Cook suggests 
adopting a perspective able to mediate both paradigms. Overemphasizing the active role of children as consumers 
may actually compromise the ethical conduct of marketers. Furthermore, despite their ability to engage in 
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autonomous and creative behaviours, children are dependent subjects by definition, as their conduct is restricted by 
precise physical, cognitive and social constraints (McNeal, 2007).   

Next, Vietnam consumer protection law 2010 and amendment also pointed rights of consumers who are children 
need to be protected.

We will organize our paper with introduction, issues and method,main findings, discussion and conclusion.

Research issues
The scope of this study will cover: 
Issue 1: What are previous studies of marketing food and milk for children?
Issue 2: Discussing issues related to Consumer Protection Law of Vietnam during integration era?

2. Literature review
Recently, from February 13 to 15, at Gulfood Dubai 2022, the world's largest trade fair for agricultural products and 
food held annually since 1995, Vinamilk is the only enterprise of the dairy industry to participate. in the Vietnam 
pavilion - Foods of Vietnam chaired by the Agricultural Trade Promotion Center - the Ministry of Agriculture and 
Rural Development, in collaboration with the Trade Promotion Department, the Embassy and the Trade Office of 
Vietnam in the UAE. organization.
Next, Greene and Murrin (2021) pointed that suggests that parents' self-efficacy in encouraging their child to drink 
milk may be important in influencing their child's liking of its taste, and should be considered in interventions 
aiming to improve milk consumption. The taste of milk was well-liked in this cohort of preschool children and 
therefore, further research is necessary in a cohort with varying levels of milk consumption and liking of milk.
Then authors summarize related studies in below table

Table 1- Summary of previous studies
Authors Year Content, results
Dror and Allen 2011 Milk and other animal-source foods 

are concentrated dietary sources of 
macro- and micronutrients. Despite a 
global increase in milk production 
and consumption over the past 
decades, milk and other animal-
source foods are often lacking in the 
diets of children in developing 
countries.

TTH Ha, NB Khoa, DTN Huy, VK 
Nhan, DH Nhung, PT Anh, PK Duy

2019 Better corporate governance needed 
for  corporations and others

Yothasamut et al 2018 Thai government agencies and the 
business sector have been promoting 
milk consumption. Considering the 
robust and continual movements by 
those actors to promote milk 
consumption among children in 
Thailand at the national level, this 
study aims to investigate milk-
consumption practices and values 
towards milk consumption at pre-
school, family and individual levels.

Herber et al 2020 Apart from high levels of energy, 
proteins, micro- and macronutrients, 
milk contains calcium and the 
insulin-like growth factor-1 that are 
of major relevance for children’s 

http://doi.org/10.9756/INT-JECSE/V14I1.221001


International Journal of Early Childhood Special Education (INT-JECSE)
ISSN: 1308-5581   Vol 14, Issue 03 2022

5855

development and growth. Using 
Demographic and Health Survey 
data between 1990 and 2017 with 
information on milk consumption 
and anthropometric measurements 
from all low- and middle-income
countries available, we investigate 
whether milk consumption in 
childhood is associated with 
stunting, wasting, and underweight. 
Study specify logistic regression 
models and adjust for a range of 
covariates and fixed effects on the 
primary sampling unit level. We 
analyze heterogeneity in the 
association by wealth quintiles and 
age groups and present country-
specific estimates

Greene and Murrin 2021 Adequate calcium intake in 
childhood is essential for bone 
health, and dairy products are an 
important dietary source. However, 
children's milk consumption has 
reduced over the past decade in 
developing countries. Food 
preferences are a key determinant of 
consumption, and those developed in 
early life can persist into adulthood. 
Therefore, promoting a liking for
milk before school age may be 
effective in improving milk 
consumption further into childhood. 
The aim of this analysis is to explore 
the factors associated with liking of 
milk among preschool children.

(source: author synthesis)
3. Methodology 

In order to complete this paper, Authors mainly use experience, observations and qualitative analysis with 
synthesis and inductive methods.

4. Main results
4.1- Marketing strategy of Food and Milk Products for Children

Children today know how to form their own personality and interests from a very early age. Children 
demand a lot from the products they use and love. And that's why kids brands have to start focusing more on design 
if you want to build a compelling brand.

Let the cartoon character be the face of the brand
First of all, it is obvious that cartoons are always attractive to children. And kids love all things cartoonish 

like cartoons. Therefore, these characters are options for children's brands
By incorporating a character or mascot into your design and brand, you can strengthen the connection 

between your kids and your product. These characters will become the face of the brand, conveying the brand's 
personality. And they will make you more memorable than competing products
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Or consider the case of fast food company McDonald's? They used the Ronald McDonald character as a 
way to connect with children and make the brand more accessible to children. This is a recognized success strategy. 
In a 2010 study of brand recognition among children, McDonald's was the overwhelming winner, with 93% of 
children surveyed recognizing a fast food brand just from the feet of Ronald McDonald.)

Everyone's childhood is a colorful time. When you think about colors associated with childhood, what color 
comes to mind? If you want to make your branding and designs suitable for children, you need to harness the magic 
of rainbow colors.

Children's branding and bright colors go hand in hand. Children are attracted to vibrant colors, as opposed 
to neutral or muted tones. Primary colors (such as red, yellow and blue) or secondary colors (such as orange, green 
and purple) will attract children's attention more than brown or pale pink. Below is the packaging of L'Oreal baby 
shampoo, Tickle Me Elmo doll and Brainy Baby Foods baby food packaging

Figure 1 - Marketing products for children with colors

(source: internet)
4.2 Marketing mix 4P for Children
Top milk products for children in Vietnam market as follows:

Figure 2 - Milk products
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(source: internet)
We look at below analytical table:

Product
With an exclusive invention from the Nestlé brand 
dedicated to NAN products, Optipro quality protein 
helps provide enough nutrients for the baby's 
development without overloading the baby's immature 
digestive system. . The mixture of DHA and ARA fatty 
acids also helps your baby's brain and vision begin to 
gradually improve over time. At the same time, the 
baby's resistance is enhanced thanks to the beneficial 
bacteria Bifidus BL contained in the nutritional 
composition of NAN milk.
Next, Children from 2 to 6 years old are the most 
comprehensive period of physical and mental 
development. Therefore, in addition to the baby's daily 
diet, mothers often use powdered milk as a supplement 
to help increase height, weight as well as develop better 
brain.

Originating from the US brand Enfa, Enfagrow A+4 
baby formula is designed as a side meal with a unique 
combination of essential nutrients. Help your baby 
absorb nutrients effectively. Promotes optimal physical 
and intellectual growth.

Price
Meiji milk product:
The product is being sold for 410,000 VND with a box 
weighing 800g
Enfagrow milk:
With a box weight of up to 1.8 kg, the baby can use it 
longer than other types. Enfagrow A+4 milk powder is 
being sold with prices from VND 699,000.
Nestle NAN milk:
Providing a healthy nutritional foundation for babies to 
develop day by day, Nestle NAN Optipro 1 Baby Milk 
Powder (800g) is being sold for from 349,000 VND.
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Enfagrow A+4 with a combination of DHA+, ARA, 
MFGM Pro, Choline and many other essential 
micronutrients. Create a daily nutritional supplement for 
children with anorexia and nutritional deficiencies that 
can still develop comprehensively.

In particular, the 40% increase in DHA content 
compared to other milk lines of the same type on the 
market will help babies remember and learn faster. The 
vitamins and minerals contained in milk also help 
support immunity, increase resistance, and support 
physical development of the baby.
Last but not least, As a milk line that helps to increase 
the taste with delicious milk flavor, Meiji No. 9 baby 
milk powder comes from a famous Japanese milk brand. 
Provides up to 70% of your baby's vitamin and mineral 
needs. Provides energy and nutrition as well as boosts 
the immune system. Make sure your baby can be active 
and active all day long.

Milk ingredients also add DHA, micronutrients such as 
zinc, iron, folic acid and a balanced system of Omega 3 
(linolenic acid), Omega 6 (linoleic acid) which is good 
for the baby's brain development in the early stages of 
life. . Lay the foundation for future growth.

New improved formula, increased calcium content by 2 
times combined with phosphorus and magnesium 
micronutrients. Helps your baby to grow taller, stronger 
bones and teeth. At the same time, using Meiji every day 
helps provide a stable amount of fiber to help your baby 
absorb nutrients in the most natural and maximum way. 
Supporting a healthy digestive system makes your baby 
eat more delicious and quickly gain weight.
Promotion
Milk companies con conduct marketing and 
advertising milk products via:
- Advertising newspapers, magazines, journals
- Advertising outdoors via banners, pano,…
-Advertising via radio
- Advertising via television (TVs) that can repeat and 
combine images and sound.
- Other advertisement methods (catalogue, cars, …)
- Using voucher, discount policy
Example: Right in the early days of 2022, Vinamilk 
appeared at many major international fairs in the world 
such as Gulfood (Dubai) or Foodex Japan (Japan) with 
many new and unique products.
Trade promotion activities came back to life at the 
beginning of the year, showing positive signals from the 
international market and promising to bring many bright 

Place
- Via direct channels
- Via Direct sale points (Milk stores), for example: 
Vinamilk milk store, TH true Milk stores, etc.
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spots for the dairy industry in 2022. Over the years, 
Vinamilk has always been a leader in the dairy industry. 
Representatives of the dairy industry actively participate 
in international business and brand promotion activities, 
which contributes to bringing this $2.4 billion dairy 
brand to the Top 10 most valuable dairy brands in the 
world. bridge. In addition to bringing the national brand 
further, these are important activities for Vinamilk to 
seek opportunities to expand and explore export 
markets.

(source: author analysis)
Beside, Herber et al (2020) stated suggest that milk consumption is associated with a reduced probability of 

being underweight of 1.4 percentage points (95% confidence interval −0.02, −0.01) and a reduced probability of 
being stunted of 1.9 percentage points (95% confidence interval −0.02, −0.01). The association for wasting is not 
robust. The association is stronger for children from wealthier households, which might indicate that milk 
consumption is a proxy for better overall nutrition or socio-economic status.
4.3 Protecting Rights of Consumers Who are Children and Consumer protection laws  
First, according to Consumer Protection Law 2010: Vulnerable consumers under this Act include:
a) The elderly according to the provisions of the law on elderly people;
b) Persons with disabilities according to the provisions of the law on disabled people;
c) Children in accordance with the law on children;
d) People living in ethnic minority areas as prescribed by law on
ethnic work;
d) Pregnant women.
Then, Vulnerable consumers have their rights guaranteed
consumption according to the provisions of this Law and priority rights and policies under the provisions of this 
Law provisions of relevant laws.
Figure 2- Children in the world

(source: internet)

5. Discussion and conclusion
We should note that : When we’re building a brand for kids, the most obvious and important goal is to 

focus on the kids. But remember — it's not just about the kids, but their parents too. No matter how child-focused 
your business or product is, a 5-year-old can't afford to buy it. The payers are their parents. So if your branding and 
design doesn't suit Mom or Dad, your business will suffer too. So in short, you need to build your brand in a way 
that connects with both mom and dad. It sounds difficult, but it's doable
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Last but not least,Moschis and his colleagues (Moschis and Churchill, 1978; Moschis and Moore, 1979) 
developed an alternative theory of child consumer socialization, which offered a more accurate definition of 
consumer socialization that refers to three theoretical elements: the structural antecedents, the socialization process 
in itself, and the behavioural outcomes. This initial definition has been enriched by successive complementary 
contributions that interweave three theoretical frameworks which all focus on the processes at stake in the 
development of economic understanding and consumer behaviours.
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