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Abstract:  

Currently it is necessary to suggest digital marketing plans and applications in tourism industry 

in Vietnam as well as emerging markets in order to support the development of this sector in 

coming years. 

First, authors use quantitative econometric model for MyTra (MTC) travel joint stock company 

is listed in Vietnam stock market and find out:  impacts of six (6) macroeconomic factors on 

stock price of a joint stock travel company, MyTra (MTC) in Vietnam in the period of 2014-

2019, both positive and negative sides. The results of quantitative research, in a six factor model, 

show that the increase in risk free rate has a significant effect on increasing MTC stock price 

with the highest impact coefficient, the second is decreasing CPI, lending rate and exchange rate. 

Second, this study figure out digital marketing can help MyTra company to increase tourism 

revenue and profits and suggest solutions for more effective marketing activities. 
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Last but not least, This research finding and recommended policy also can be used as reference 

in policy for tourism system and commercial bank and relating governmental agencies. 

Keywords: digital technology, digital marketing, internet, travel company; stock price;   

JEL: M21, N1 

1. Introduction 

Although it face difficulties from corona, MyTra (MTC) travel joint stock company in Vietnam 

is doing good job in:  

- Restaurant, hotel business - Managing My Tra tourist area, trading in fine art goods and 

domestic technology products - Services: massage, karaoke, disco - Entertainment service area - 

Transporting passengers under contract - Business travel services and other services - Air ticket 

agent - Financial investment... 

Digital Marketing reaches customers on different channels: Internet, TV, phone, etc. This 

approach can be done at any time, any space. Traditional marketing cannot do this. Online 

marketing can only perform 1 task of Digital Marketing. 

Sometimes Internet is not required; Digital Marketing is effective on both television and radio 

advertising; video games; Mobile applications, etc. Digital Marketing is the most effective way 

of communication and promotion 

It can be affirmed: Digital Marketing is the most effective marketing tool today, esp. It can be 

used in tourism sector. 

Below pictures showing Vietnam has lots of beautiful places 

Figure 1 - Mui Ne - Phan Thiet city Vietnam 

 

Source: internet 
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The paper is organized as follows: after the introduction it is the research issues, literature review 

and methodology. Next, section 3 will cover methodology and data and section 4 presents main 

research findings/results. Section 5 gives us some discussion and conclusion and policy 

suggestion .  

2. Body of manuscript 

2.1 Research issues 

The scope of this study will cover: 

Issue 1: What are the correlation and relationship among many economic factors: MTC stock 

price, interest rate, exchange rate, inflation, VNIndex, S&P 500 and GDP growth? 

Issue 2: What are the impacts of digital technology in marketing activities in the company as 

well as tourism industry? 

Issue 3: What are suggested solutions regarding to tourism development in incoming period from 

digital marketing perspectives? 

2.2 Literature review 

According to Philips Kotler: “Digital marketing, or electronic marketing, is the process of 

planning the product, price, distribution, and promotion of products, services and ideas to meet 

the needs of organizations and individuals. based on electronic media and the Internet”. 

Social Media (Social Media) is one of the important elements of Online Marketing, understood, 

this is the interaction activities of the brand with the target public and customers through third-

party Social platforms. . For example: Facebook, Instagram, Youtube, Forum, Twitter, etc. 

Social Media channels play an important role because it is flexible, capable of understanding 

customer needs, bringing cost-effectiveness and goals. of Digital Marketing campaign. In 

particular, using Social Media helps to personalize, bring the image of brands and businesses 

closer, connect and build relationships and trust with the public and target customers. 

Manisha and Shikha (2014) stated that Exchange rate, Inflation, GDP growth rate affect banking 

index positively whereas Gold prices have negative impact on BSE Bankex but none of them 

have significant impact on Bankex. Then, Winhua and Meiling (2014) confirmed that 

macroeconomic do have a substantial influence to the earning power of commercial banks. 

 Krishna (2015) investigated the nature of the causal relationships between stock prices and the 

key macro economic variables in BRIC countries. The empirical evidence shows that long-run 

and short-run relationship exists between macro economic variables and stock prices, but this 

relationship was not consistent for all of the BRIC countries. And Kulathunga (2015) suggested 

that all macroeconomic factors influence the stock market development. More precisely, volatile 
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inflation rate and exchange rate together with higher deposit rate have curtailed the stock market 

development in Sri Lanka. Moreover, positive optimism created by the economic growth and the 

stock market performance during the previous periods tend to enhance stock market 

performance.   We also summarize related studies: 

Table 1- Summary of previous studies 

Authors Year Contents, results 

Ahmad and Ramzan  2016 the macroeconomic factors 

have important concerns with 

stocks traded in the stock 

market and these factors make 

investors to choose the stock 

because investors are 

interested to know about the 

factors affecting the working 

of stock to manage their 

portfolios. Abrupt variations 

and unusual movements of 

macroeconomic variables 

cause the stock returns to 

fluctuate due to uncertainty of 

future gains. 

 

Kaur • 2017 

 

The increasing role of digital 

marketing has affected the 

way businesses promote their 

offerings to existing as well as 

new customers. The need for 

digital marketing has been felt 

like never before in the 

tourism industry wherein 

customers have instant access 

to all kinds of information on 

the latest offers and best 

prices. Today digital 

marketing plays a critical role 

in the success of each business 

which exists in the tourism 

industry 
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Nuenen  and Scarles 2021 discusses the concomitant 

processes of increasing 

familiarisation, responsiveness 

and responsibility that digital 

technology enables in the 

realm of tourism. We reflect 

on the influence of the 

proliferation of interactive 

digital platforms and solutions 

within tourism practice and 

behaviour through a range of 

lenses, from user generated 

content and associated 

interactive digital platforms, 

the emergence of gamification 

embedded within these, 

immersive mixed-reality 

media (such as virtual reality 

[VR] and augmented reality 

[AR]) and the changes in 

tourist behaviour that have 

paralleled these digital 

developments 

Opute et al • 2020 

 

Forwarding a theoretical 

model that suggests a 

proactive approach for 

enhancing tourism customers 

service experience, and at a 

profit for tourism providers, 

this study draws the attention 

of tourism practitioners to the 

prominent role that digital 

technologies play in modern 

society, consumer socialising 

influence, as well as tourism 

customers’ service 

experiential impact. 

Furthermore, this study draws 

from the service gaps model 
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of service quality to explain 

why tourism service providers 

must embrace customer 

engagement towards ensuring 

that their service offerings 

equate, if not exceed 

customers’ service 

expectations 

 

Within the scope of this paper, we measure impacts of both internal and external macro factors 

on MTC stock price and suggest policies for tourism and  bank system, Vietnam government, 

Ministry of Finance, State Bank and relevant government bodies. We also analyze data through 

out time series from 2014-2019. 

Figure 2- Na Hang- Tuyen Quang province in Vietnam 

 

Source: internet 

 

3. Methodology and data 

This research paper establishes correlation among macro economic factors by using an 

econometric model to analyze impacts of 6 macro economic factors in Vietnam such as: GDP 

growth, inflation, interest rate, exchange rate,… on MTC stock price. 

We build a regression model with Eview software to measure impacts of factors. MTC stock 

price is a function with 6 variables as follows:   

    Y (MTC stock price) = f (x1, x2, x3, x4, x5, x6, x7) = ax1 + bx2 + cx3+dx4+ ex5 + fx6  + k 
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With: x1 : GDP growth rate (g), x2 : inflation, x3: VNIndex,  x4: lending rate, x5: risk free rate 

(Rf), x6: USD/VND rate 

4. Main results 

4.1- General data analysis  

First of all, The below chart 1 shows us that Y has a negative correlation with GDP growth:   

Chart 1 – MTC stock price (Y) vs. GDP growth in Vietnam (G) 

 

Chart 2 – CLG stock price (Y) vs. Inflation (CPI) 

Next we find out that, based on the below scatter chart, Y (MTC stock price) has slightly 

negative correlation with inflation (CPI).  

 

Looking at the below chart 3, we also recognize that MTC stock price (Y) and VNIndex have 

negative correlationship. 
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Chart 3 – Y vs. VNIndex 

 

We see that, MTC stock price (Y) and lending rate have positive correlation: 

Chart 4 – Y vs. Lending rate (r) 

 

In addition to, the below scatter graph shows us that MTC stock price (Y) and risk free rate (Rf) 

also have positive correlation. 

Chart 5 – Y vs. Risk free rate (Rf) 
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The below table 3 shows us that covariance matrix among 7 macro economic variables. MTC 

stock price (Y) has a positive correlation with risk free rate and lending rate but has a negative 

correlation with exchange rate (EX_Rate), CPI and GDP growth. 

Hence, an increase in risk free rate may lead to an increase in MTC stock price. 

Table 2 – Covariance matrix for 7 macro economic variables  

 

4.2 Regression model and main findings   

In this section, we will find out the relationship between eight macro economic factors and stock price. 

 4.2.1 Scenario 1: regression model with 6 macro variables:   

Running Eviews gives us results: 
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Y = -0.87*G – 1.2*CPI - 2.4*R - 0.0006* VNINDEX + 3.31* Rf - 6.42E*EX_RATE +11.8,  

                                                                                                                                    R2 = 0.91, SER = 0.09 

 Therefore, we see impacts of 6 micro and macro factors, with the new variable: exchange rate 

USD/VND (EX_RATE), the above equation shows that MTC stock price (Y) has negative 

correlation with GDP growth, exchange rate, inflation, lending rate and VNIndex, whereas it has 

positive correlation with risk free rate. We also recognize that inflation, lending rate, then risk 

free rate have the highest impact on MTC stock price, while exchange rate just has a slightly 

impact on stock price.  

5. Discussion and conclusion   

Through the regression equation with above 6 micro and macroeconomic variables, this research 

paper used updated data from 2014-2019 to analyze the regression equation via Eview in order to 

show that an increase in risk free rate has a significant impact on increasing MTC stock price (Y) 

with the highest coefficient of impact, followed by a decrease in CPI and slight decrease in GDP 

growth rate, then a decrease in lending rate, a reduction in exchange rate and decrease in 

VNINDEX. This result was conducted based on using internet data for regression with IT 

software EView. 

Generally speaking, managing MTC stock price depends on many factors, so the government 

need to use fiscal policy combined with monetary policies and socio-economic policies to reduce 

unemployment and stimulate economic growth, toward a good stock price management. 
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 Recommendations for IT governance and Data Security for Risk Management 

In risk management for better business performance, we need IT governance and data protection 

to protect intellectual properties of our firms and reduce operational risk.  

Recommendations for Improving tourism activities with digital technology 

- Improving digital technology applications in tourism industry, even artificial intelligence in 

hotels and tourism for instance, in hotel booking, hotel room management, electric lights, 

elevator, etc. To bring tourists a new feeling and experience when they choose Vietnam tourism 

destinations.  

- In addition, businesses also need to apply an application model of automation technology in 

tourism-hotel-entertainment activities to support businesses in reducing costs, improving 

customer experience, helping to improve the quality of products and services for 

customers,domestic and international, and increasing accuracy at work. 

- The push strategy in Digital Marketing is essentially: promoting customers to know about the 

product. Make it easy for customers to remember the product. It is important that customers have 

a comparison between different products (from different brands). 

– Pull strategy in Digital Marketing is: to attract customers to the business. Help customers make 

product purchasing decisions. This is the ultimate goal of Digital Marketing. 

Figure 3 - Destinations for tourists in Tuyen Quang, North of Vietnam 

 

Source: internet 
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